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The regional innovation strategy (RIS) is an integral part of the national plans for regional economic development. The aim is to encourage the cooperation among business, universities and public administration in order to determine the innovation potential and to improve the regional innovation environment in the Southeast planning region (SEPR) of Bulgaria. 
In SERP the regional authorities encourage the innovative development of business and the establishment of research and innovation centers in the region
.

THE AIM of the marketing survey is to prepare an analysis of the status of the companies in the SEPR of Bulgaria, by taking into consideration of the specific economic conditions and investigating the possibilities for increasing the innovative alternatives of the region, its competitiveness and the development of the Regional Innovation Strategy (RIS).
THE TERMS OF REFERENCE of the marketing survey is collecting, processing and analyzing of data in regards to the status of the companies in the SERP in relation to the utilization and possibilities for introduction of innovations.

THE OVERALL AIM of the marketing survey is to increase the competitiveness of the region related to innovations by creation of innovative culture as an engine for development of efficient policies in the SEPR in Bulgaria.
HYPOTHESIS OF THE SURVEY:

Hypothesis A: Companies in the SEPR need innovations as main means for economic prosperity. 
Hypothesis B:
It is necessary to deliver an awareness campaign in relation to the possibility for submission of information and financial resources in order to introduce innovations from European Union for the scientific research, technological development as main vehicles for the achievement of the purpose of the Lisbon strategy from 2000 – the conversion of the European Union until 2010 in the most competitive and dynamic economy based on knowledge. 
Hypothesis C:
There is a necessity for creation of a Regional Innovation Strategy 
CONSEQUENCE OF THE MARKETING SURVEY:

PART 1: Economic profile of the SEPR by economic sectors: food processing industry; tourism; textile, tailoring and knitwear industry; chemical industry; agriculture; transport; technical infrastructure; innovations and technologies; science and research centers; environment and ecology. 
PART 2: Processing and analysis of the conducted questionnaires. 

PART 3: Detailed analysis of the links and interactions among the different questions in the questionnaire. Statement of definite correlations, impact of factors, cause benefits relations and subordination.  
PART 4:
 Detailed report from the delivered survey with implementation of the aims specified. Statements and conclusions drawn based on the overall analysis of the collected information. 
PART 5:
Presents the timetable of the survey done in tables and diagrams used for the analyses on an electronic carrier.

SPECIFIC AIMS OF THE MARKETING SURVEY:

Specific aim 1: To analyze the market situation in the region in specific dynamic business environment. By using the SWOT analysis to define the level of regional demand and supply of innovations. To define the possibilities and level of research and technological development of the companies in the region.

Specific aim 2: 
To define the regional demand for innovations consistent with the needs of the small and medium sized enterprises. 
Specific aim 3:
Determine the participants in the sphere of innovations in the region and their possible interaction.
Specific aim 4:
To identify the sectors in which in future economic growth is expected as a result of investments and innovations. 

Specific aim 5:
To make a map of the different zones for offering innovations in the SEPR.
Specific aim 6: Finding out the necessity for creation of innovative environment 

CONTENTS OF THE MARKETING SURVEY:

І. 
Economic profile of the Southeast planning region 
ІІ. 
Analysis of the companies taken part in the survey by sectors
ІII.
Main factors of the macro and micro environment that influence the market positions of the companies in the SEPR by sectors
IV.
Characteristics and analysis of the innovative environment in SEPR
V.
Economic growth and development
VІ. 
Statements and conclusions

І. Economic profile of Southeast planning region
The creation of SEPR is an answer of the fulfillment of the regional policy in the European Union. This region has a direct influence on the absorption of the funds available under Objective 1 of the Structural Funds “Encouragement of development and structural cohesion of regions”.
IN SEPR a trend of drop in some of the economic sectors is observed. The reason is the drop in the indicators in the industry sector as well as the total drop in the three districts in SEPR – Burgas, Sliven and Yambol in the agricultural sector which puts the region in more unfavorable economic situation in comparison with the other regions.  

Only the service sector shows a trend of growth for the three districts.  

The direct foreign investments in the planning region are with levels below the average for the country but they follow the overall trend for increase which influences favorably the revival of the business and economy. 

The districts in the SEPR are not homogeneous by level of industrialization. Industry is represented mainly on the territory of Burgas district wit the leading sector petrochemical and petrol processing industry.  

During the defining of the regional infrastructure the companies stated the following main factors in SEPR:
· Telecommunication - for 80% of the companies located mainly in Burgas, Sliven, Nessebar, Sredets, Sozopol and Pomorie.

· Human resources – for 70.5% of the companies mainly from the municipalities of Burgas, Yambol, Sliven, Aytos, Elhovo, Nessebar and Pomorie.

· Electric transmission network – for 67.2% of companies, located mainly in the municipalities of Burgas, Sliven, Sredets, Sozopol and Pomorie.

· Bank services are very important in the regional infrastructure for 65.9% of the companies mainly in the municipalities Burgas, Sliven, Karnobat, Sredets and Sozopol.

· Supply of equipment/materials is the main indicator for 65.6% of the companies and they are located mainly in Burgas, Sliven, Karnobat, Stredets, Sozopol and Pomorie municipalities. 

· Transport services are a main indicator when defining the regional infrastructure for 61.4% of the companies which are located mainly in the municipalities of Burgas, Sliven, Karnobat, Sredets, Sozopol and Pomorie.

· Road infrastructure is of big importance for 60.2% of the companies mainly from municipalities: Sliven, Karnobat and Sozopol.

ІІ. Analysis of the companies that have taken part in the survey by sectors. 
1. Analysis of the enterprises taken part in the survey

The biggest share of companies is in the Food processing industry with 18.1%, trade and sales – 12.0%, Services – 10.9%, Textile and sewing industry – 9.4%, machine building, electronics and electrical engineering – 7.6%, Tourism – 5.8%, Chemical industry – 5.4% and Production – 5.1%.  

All the above mentioned sectors represent 74% of all active economic entities on the territory of the region. 

The survey is concentrated in the three biggest municipalities in the SEPR – Burgas, Sliven and Yambol. The total share of these three municipalities is 87.3% of the researches companies. The rest of the companies are located in the municipalities of Karnobat, Aytos, Elhovo, Sredets, Sozopol, Pomorie and Nessebar. 

The highest share of the companies in SEPR is of those located in Burgas – 50%, Sofia – 13.9%, Sliven -13.1% and Yambol -10.6%, and their total share is 87.6% of all companies researched. 

The total share of high level management researched is 75%. The rest cases are disbursed among staff of middle management level but competent with access to the necessary information or with delegated role by the high management of the company.

2. Statements linked with the structure of the company
3% of the companies on the territory of SERP have existed for more than 30 years and they have rich traditions, culture and experience; 

During the period 2000 – 2005 36.5% of the companies were founded and in 2006 almost 11%. The year of establishment of the company to a certain extent shows the way that the company has passes on the basis of economic, political and social factors;

The most frequent cases are companies that have been established and exist as a family run business – 79.8%. High is the share of companies that have been gained – 10.8%. 9.4% are distributed among all the rest possibilities for establishment of a company and the share of joint ventures is considerably high (4.9%);

As independent and sole structures self determine themselves 92.1% of the companies.  The dependant companies may join the conglomerate structures. They are a part of them and can manage better with the surrounding environment. The independent companies most often use the innovations; 

0.8% of the companies are subcontractors. They exist as specialized structures for the implementation of operations and activities;

6.3% of the companies are a part of bigger structure and are part of its staff. 59% of them is the share of the enterprises interviewed are linked with international companies and 41% of the companies interviewed are linked with national ones. 

3. Activities in the company by functions
During the production process the interviewed companies have shown that besides the direct production they fulfill the following functions: 

· Management and production – 38.5% of the companies;

· Sales of the ready made production - 75.8%;

· Own marketing or close to marketing surveys and advertising activities -  26.2%;

· As subcontractors and activities of supply of bigger and specialized orders to other organizations work 23.8% of the interviewed;

· In the sphere of production activity are 47.3% of the companies linked with a closed circle of production of the final product i.e. supply, storage, processing, packaging, shipping, etc. Activities as subcontractors of the production to other final product fulfill 19.2% of the companies. They to a big extent exist directly on the basis of other final product designed for the end user depending on the distribution strategy.

ІII.
Main factors of the macro and micro environment, which influence the market positions of the companies in SERP by sectors. 
1. Assessment of the economic environment in which the companies work by sectors
The investigated companies work mainly with final clients – 49.3%. Those that work only on the industrial market are 14%. Companies that have possibility to offer their products to final clients and to work with other organizations are 36.8%.

62.6% of the investigated companies fulfill individual economic activity, i.e. they do not work as subcontractors. The rest 37.4% are subcontractors as well and they are disbursed in the different regions. 

The highest is the percentage of the working companies as subcontractors in the SERP -  22.1%. The percentage of those working as subcontractors outside SERP but do not go beyond the borders of Bulgaria is also not small – 18.3%. The foreign investments in Bulgaria are still not frequent cases.  
Only 14.5% of the registered companies work as subcontractors of organizations in the European Union, and even less is the percentage of those that are subcontractors to organizations beyond the EU – 8.4%. 

Sectors „Agriculture”, „Food processing industry” and „Construction” are influenced most of all by the factors of the economic environment;

Sectors „Internet, computers and e-trade” and „Real estates” are influenced least by the factors of the economic environment;

As most considerable is shown the factor „quality of customer services”, followed by factors „customer preference” and „price contest”.

2. Frequency of changes in the product portfolio of companies in the different sectors in SERP. Statements:
Agriculture is the most sensitive sector, which is influenced considerably by all factors and this imposes frequent changes in the product portfolio of the companies;

Sectors „Internet, computers and e-trade”, „Real estates”, „Construction”, „Services”, „Ecology” and „Water supply” are most resistant to changes under the influence of the above mentioned factors. The companies in these sectors less rarely change their product portfolio;

The changes in the customer preferences, the ability to forecast them and the renovation of products are the factors which most influence the companies and force them to change their product portfolio;

The speed with which the products go out of the market is a factor that doesn’t have considerable influence and doesn’t lead to changes in the product portfolio of the companies in all sectors.

3. Internal company environment. Main elements (marketing departments, structure of sales and advertisement, human resources, suppliers, technologies, price strategies, information security and quality of production).
85% of the companies work with final clients and 50.7% with other organizations. 49.3% of the companies work only with final clients, 14% work only with other organizations, and 36.2% work with both types of clients. Over 70% of the companies in SERP do not have a marketing department. The most frequently used channels for sale at the domestic market are the salesmen. The most frequently used channels for sale of export are the fairs. A very small number of companies on the territory of SERP are oriented towards export. The distribution channels are distributed in proportion on the market in the Southeast region. The most frequently used means for advertisement are Internet, media and the trade shows. 
Sales at regional level (SERP) are done by 54.2% of the companies, and at national level except in the SERP sell 49.2% of those companies that have answered this question. On the territory of EU sell 21.7% of enterprises. On the Balkan peninsular 4.2% of companies sell part of their production and services. Sales for Russia implement 5.4%, for USA and Canada – 1.7 %.

The main factor for the lack of qualified staff is the scope of the company, the volume of investments, developmental strategy and human resource policy. With the increase of the staff in the company, the number of personnel without diploma decreases. Burgas district is the main source of staff – 74%. The biggest difficulties companies face at employment of technical staff. Big shortage of personnel and big variety of different jobs is evident in the sectors of food staff industry, textile and sewing industry, tourism, machine building, construction and services. 
The most mass presence of suppliers is observed in the sectors of construction and trade, respectively 29.5% and 28.4%. The companies that have shown that their suppliers operate in Bulgaria beyond the borders of SERP are 83.3%. Approximately one third of the companies – 32.1%, their suppliers operate on the territory of EU. 
The technologies are a factor which influences the market position of the companies in the following sectors: agriculture, foodstuff industry, textile industry, chemical industry, machine building, services, Internet and computers, construction, service-stations, production and other sectors. Technologies are a factor which very often influences the changes in the product portfolio of the companies in the sectors: service-stations and production. The utilization of modern technologies forms strength of the companies in the sectors: textile industry, ecology, machine building, service-stations, Internet and computers, construction, services, etc. The lack of enough technologies forms weakness in the sector foodstuff industry. 
According to 88.8% of interviewed companies the market environment is intensive from the point of view of price race. Prices of goods and services are defined as the leading factor and as an important instrument for the positioning of products on the market. The market environment is defined as intensive in price relation in all sectors. “Prices” as a factor for changes in the product diversity or market is decisive for 71.5% of the researched and the prevailing part of them are developing in the sector of agriculture, tourism, properties. Price is a factor that leads to frequent and very frequent changes in the product market of companies in all sectors with exception of the sectors: ecology, production and Internet. Over 50% of the companies from the sectors have shown that they are influenced by prices. Considerable part of the companies – 89.7% determine “competitive prices” as an important factor for defining of their market presence. The competitive prices are a factor which is extremely important and determines the strength of the company in all sectors. The enterprises from sectors foodstuff industry, tourism, construction and production define the uncompetitive prices as an element that forms a weakness of the company – between 50% – 70%. 

Half of the companies – 53.3% consider that the bad information security may influence them and may be turned into an important weakness. According to the companies from sectors agriculture and ecology the lack of information is an important problem. This factor is determined as a weakness by all companies in both sectors. The lack of information is an important factor according to the prevailing part – between 70% – 90% of companies in sector foodstuff industry, tourism and properties. 50% to 70% of companies in sectors machine building, trade, services and bank services affirm that the lack of information is an essential problem for the company and that this is one of its weaknesses. The rest of the sectors in which high percentage of companies have shown this are from sectors production – 42.9%, construction – 40.0% and service-stations, installation and maintenance – 37.5%. The lowest percentage researched companies have shown that the lack of information is a weakness in the sectors textile, chemical industry, Internet and enterprises from “other sectors”.  

Quality is controlled in 97.1% of the companies. Laboratories in quality use 19.7%. Specific system for development on the basis of standards ISO uses 41.1%. Those that use a certain type of control of quality or do not have introduced such a system or do not apply any quality control at all are 58.9%. According to 94.8% of the researched companies quality of products and services is decisive at the presentation of the company on the market. Quality as a factor forming strength of the company is extremely important for all sectors. 
4.
Assessment of the strengths and weaknesses of companies participated in the survey by economic sectors
As strengths the companies from different economic sectors point out:

· Textile industry, construction and production are the three sectors in which the companies have shown that all mentioned factors are of great importance during the formulation of the strengths of the companies;

· In sectors property and ecology influence the smallest number of factors that form the strengths of the companies; 
· Factors “personal relations with clients” and „high quality of offered products” are the most important for the formation of the strengths of the companies in all analyzed sectors; 
· The factor “Position in the distribution/interim network” shows considerable influence during the formulation of the strengths of the companies in the smallest number of sectors. 
As weaknesses the companies from different economic sectors point out:

· In sector agriculture companies have shown that all listed factors are important for the formulation of their weaknesses; 

· Textile industry, chemical industry, machine building, service-stations and Internet are the sectors in which the least number of factors has an influence for the formulation of the weaknesses of companies; 
· Factors such as “Limited market share”, “Advertisement weakness” and “Lack of specialized staff” are the most important for the formation of the weaknesses according to 80% of companies in the prevailing part of sectors;

· „Uncompetitive prices” is a factor that influences considerably the formation of the weaknesses of companies in the smallest number of sectors.

IV.
Characteristics and analyses of the innovation environment in SERP
1. Innovation environment for companies in Southeast region of Bulgaria
Over 60% of enterprises on the territory of SERP use contemporary machine equipment (modern – 44.2%, from 3 to 6 years old – 23.9%). Very low level of utilization of automotives technologies on behalf of enterprises (between 19.8% – 42.8% for different technologies). 

Over 40% of the researched companies need to use or introduce in their activity the following technologies or processes: system for support of decision – 66.7%, management information systems – 46.3%, electronic system for financial planning – 46% and orders by Internet – 40.8%. Over 40% of the researched companies need to use or introduce in their activity the following automotive technologies: full automotive systems, CIM – 67.6%, automotives for improvement of the energy efficiency – 66%, automotives in the quality control – 57.4%, automotive in the product design – 54.3%, central control automotives – 46.2% and other appliance – 50%.

The companies use financially more profitable main sources of information for technologies, know-how or equipment for innovations – support infrastructures such as: representatives of the equipment which they already have – 61.3%, technical exhibitions – 55.1%, clients – 32.7% and branch organizations – 30.8%. Additional sources of information about technologies, know-how or equipment of innovation support infrastructures are: from consultants – 40%, from clients – 37.2% and from branch organizations – 33%. Over two third of the companies do not use innovation support structures as technological brokers – 61.9%, universities  (69.5%) and research institutes – 71.7% as sources of information for technologies, know-how or equipment. The most important and significant sources for generation of ideas and collecting of information are: clients – 91.8%, internal company information sources – 78.2%, competitors – 76.8%, electronic information networks – 70.6% and exhibitions and fairs – 68.2%. Consultancy organizations, universities and colleges, research institutes, specialized organizations for technological support, conferences and magazines are with lower interest on behalf of the interviewed because of lack of enough information about their activity. 
Cooperation with other organizations will not lead to serious acquisitions for the company according to 45.2% of the interviewed. The most promising cooperation which have already lead to serious acquisitions for the companies are outlined in: 

· Promotion of the product – 64.7% 

· Entrepreneurship initiative – 63.8% 

· Purchase of materials/equipment/store – 61.8%

The possibility for cooperation for the promotion of the product is the biggest on the territory of Bulgaria – 41.7% and the smallest in other countries – 10.7%. Possibility for cooperation in entrepreneurship initiative is the biggest on the territory of Bulgaria – 37.5%, followed by district/municipality – 27.8% and SERP – 26.4% and international level – 8.3%. Possibility for cooperation for purchase of materials is the biggest on the territory of Bulgaria – 36.8% and SEPR – 27.8%. On international level it is 17.7%.

2. Factors that influence the innovation environment
Stimulating factors:

· Decrease of consumption of materials – 78.7%;
· Improvement of the quality of the product – 73.7%;
· Opening of new markets – 66.7%;
· Improvement of the flexibility of production – 50%;
· Saving the energy and preservation of environment by 47.4% each.

Limiting factors:
· Lack of financial resources is the main factor among 65.6% of the companies; 

· High price of novelties – 62.4% of the companies;
· High risk is extremely important factor for 56.9% ;
· Big period of time for return of investment - for 56.4%; 

· Lack of specialized staff - 55.6%; 

· Inadequate legislation as extremely important factor preventing innovations for 53.8%.
Companies are mainly interested to use the Educational Centers and Universities, respectively with 54.7% and 41.3%. Main prerequisite for both infrastructures is provision of qualified staff. Companies are least interested to use export chambers and technological parks and incubators, respectively with 8% and 6.7%. All interviewed companies consider that universities cannot provide (or they do not provide as a service) the provision of the information that is necessary for the companies. Consultancy services and the provision of information are determined as the least important for the companies. 
3. Evaluation of the innovation environment
The management of 88% of the companies have the opinion that the development of innovations may support the achievement of the planned strategic goals. 73% of the companies have declared that they have enough reasons for development of innovations. These are visits, conferences, contacts with other organizations, etc. In 75.9% of the enterprises exist processes for development and creativity in the company. 51% of the companies execute system for stimulation of innovative ideas. In over two thirds of them the motivation system is informal. 
Strengths of the innovation environment:
· High percentage of companies use modern equipment – 44.2%;

· Electronic exchange of data is introduced among half of the enterprises;

· There is clear big potential and willingness of the companies for execution of orders by Internet;

· Saving of energy and preservation of environment is a good reason for introduction of innovations with the purpose increase of competitiveness on the basis of price of the final product and answering the environmental requirements and standards for achievement of better market positions;

· Main sources used for generation of ideas and collecting of information are the clients, internal company information sources and competitors;

Weaknesses of the innovation environment:

· The most important factors such as the research institutes, universities and technological brokers are not used as a source of for technologies, know-how and equipment;

· High price of innovations; 

· Lack of financial resources for development of new products or processes;

· System for support of business decisions represents interest for utilization but only one third of the companies apply it;

· Prejudice that cooperation with other companies in the region will lead to serious acquisitions for the company; 
· Long period for return of the made investment; 

· High risk in innovations.

4.
Importance of the goals of companies. Important factors, influencing the achievement of goals and implementation of activities during the execution of business plans. Necessity from competent and specialized assistance during the implementation of the innovation objectives 
Important aims set in the business plans of the companies:

· Development of new products in short term – 35.4% and long term plan – 45.8%,

· Enlargement of the market share immediately – 30.8%, in short term plan –  28% and in long term plan – 41.1%,  

· Introduction of new markets in short term – 26.7% and long term plan –  49.5%,

· Improvement of the flexibility of production in short term plan – 42.6% and long term plan – 30.9%

· Decreases of losses immediately – 59.4%,

· Improvement of the conditions of lab our immediately – 37.6%, in short term plan – 31.7% and in long term plan – 30.7%.

The biggest need of assistance companies need in the activities:

· Financing (43.9%) in all sectors except ecology, bank, insurance and finance;

· Employment of specialized staff (27%) mainly in sectors: agriculture, textile industry, tourism, properties, services and production;

· Assistance in equipment (24.4%) mainly in sectors: foodstuff industry, trade, services and united in “other sectors” enterprises;

· Assistance in qualification and prequalification of staff (20.5%)

· Less need of assistance companies have in activities linked with: rights of intellectual ownership, export, production control, processes for programming and production process.

Factors that influence the achievement of company goals:
· Financial resources – 96.4%

· Staff – 96.3%

· Marketing – 84.8%

· Education – 78.2%

· Technology – 78.1%

· Inter regional cooperation – 74.8%

· International cooperation – 53.9%. 

5.
Companies that successfully use innovations and new technologies by sectors in SEPR 
The companies that have offered simultaneously new or improved products and processes during the period 2003 – 2005 are 18.1%. From them the biggest share is the sector of foodstuff industry. Municipality Burgas is with the biggest offer of innovations in the period 2003 – 2005 – 70%. The sectors with the biggest percentage of innovations are: ecology, chemical industry, tourism, foodstuff industry, property, bank and finances. Over 50% of the companies have been drawn in the following innovation activities: presentation of innovations on the market, innovation activities in education, directly linked with process and product innovation and those that have acquitted equipment and apparatuses directly linked with the product/process innovation. 
In process of introduction (up to 1 year) and in short term plan (1 – 3 years), upon the development of new products considerable influence have the financial resources, marketing sales, staff and education. In long term plan (3 – 5 years), the set target for development of new products is influenced strongly by factors financial resources, marketing, sales and staff. Nevertheless the urgency for the development of new products set in the business plan of the companies, international cooperation in least degree influence the achievement of this aim. This statement is linked with the lack of enough information for innovations and assistance that international organizations may provide promotion of their possibilities and weak link with the information centers. 
V. Economic growth and development.

Companies with biggest share in sectors of the foodstuff industry, trade, machine building and textile industry have registered growth of turnover. Trend for increase of turnover during the analyzed period is preserved and is most obvious among the companies in the sectors foodstuff industry, trade, machine building, “other sectors” and textile industry. 
Sectors in which the companies have the biggest share in increase of number of employed people in 2005 compared to 2003 are: foodstuff industry – 24.6, trade – 15.6% and services – 9.8%. Only 20% of companies have registered decrease in the number of employed people, and out of them the biggest share has the sector of foodstuff industry – 16.1%.

33% of companies have increased their export. The companies from the sector foodstuff industry and trade prevail. 
Trend for economic growth is the most obvious in the companies from the sectors: Foodstuff industry, trade, machine building and services. The sector of tourism is developing with lower speed in comparison with the other sectors but on the other hand it is with big potential. 
VІ. 
Statements linked with the programs for research and development. 
Considerably low is the percentage of companies – 3.4%, which have been financed by programs for research and development. 30.5% of companies have declared willingness to participate in programs for research and development. 84.6% of them have shown in which spheres they have willingness to be funded and the rest of them 15.4% haven’t shown. From the companies that have shown the sphere in which they would like funding the most frequently mentioned is trade – outlined by 18.2% of enterprises, sphere of foodstuff industry 13.6%, spheres for innovations and services – 10.6% and sphere of construction with – 9.1%. These spheres are outlined as one of the most preferred for development and implementation of the activities of the company. 
Companies from sector foodstuff industry shown spheres in which they would wish to receive possibility for participation in programs for research and development are: sphere of foodstuff industry – 57.1%, sphere of trade with 28.6%, and the rest 14.2% are distributed among those wishing to take part in such programs are in the spheres of services and innovations.

With the highest share companies wishing to take part in programs are from the sectors textile, sewing and knitting industries from the sphere of light industry – 33.3%. 

Companies fro sector agriculture have wish to be included in programs for research and development in the sphere of agriculture. 

Companies from sector chemical industry, biotechnologies and pharmacy that have the wish to be included in programs for research and development are in the sphere of chemical industry, energetic and innovations. 
Companies from sector tourism wish to participate in programs for research and development. 
Companies from the bank sector/financial services would take part in programs for research and surveys in the sphere of services.  

Companies from sectors machine building, electronic and electrical engineering wish to take part in a program for research and development in the spheres machine building, foodstuff industry, heavy industry and marketing. 
Companies in the sectors services, installations, maintenance and fitting would like  to participate in programs for research or development mainly in the sphere of communications and information technologies. 
Companies in sector Internet, electronic trade and computers have shown that the sphere in which they would like to participate in the programs of research and development is the sphere of innovations. 
Companies in the sector of properties would like to participate in programs for research and development in the sphere of trade and the other half wish to take part in the sphere of services.   
Companies in the sector of construction would like to participate in programs of research and development in the sphere of construction. 
From sector “Trade” companies have shown that they would like mainly to participate in programs for research and development in the sphere of trade, construction, marketing, communications and technologies. 
Companies operating in the sector of services that have the willingness to participate in programs for research and development are in the sphere of innovations, services, communications and information technologies and marketing. 
Companies from sector Industry have expressed their willingness to participate in programs for research and development in the sphere of light industry.  

Companies operating in sectors united under the title “Other sectors”, that wish to take part in programs for research and development have shown that they would like to take part in the sphere of services and in the sphere of innovations. 
GENERAL CONCLUSION
Analyses of the economic status of the companies in the Southeast planning region are done with view of the specific business conditions. 
There are preconditions for introducing of innovations for increase of competitiveness of companies in the Southeast planning region. 
There are real opportunities for development of Regional Innovation Strategy (RIS) of the Southeast planning region. 
The set target of the current survey is implemented. Data for the status of companies in Southeast planning region regarding the use and possibility for introduction of innovations are collected, processed and analyzed. 
THE SPECIFIC AIMS OF THE SURVEY ARE ACHIEVED:

Specific aim 1:
The market situation in the region is analyzed considering the specific business environment. Using the SWOT analysis the level of regional demand and supply of innovations is determined.  
Specific aim 2:
The regional demand of innovations is determined considering the need of small and medium sized enterprises. 
Specific aim 3:
The participants in the sphere of innovations in the region and the opportunities for cooperation and collaboration are identified. 
Specific aim 4: 
The sectors in which economic growth is expected in future are identified.  

Specific aim 5:
By analysis a characteristic is made of the different zones of supply of innovations in SERP.
Specific aim 6:
The need for establishment of innovation environment is established by awareness raising and support activities with the aim to introduce and use the opportunities offered by EU. 
THE PRELIMINARY HYPOTHESES OF THE SURVEY HAVE BEEN CONFIRMED:
Hypothesis А:
Enterprises in SERP need innovations as a main source for economic growth. 

Hypothesis B:
The delivery of awareness raising campaign about the opportunity for provision of information and financial resources for introducing of innovations from the European Union for scientific research, technological development as a momentum for achievement the goal of the Lisbon strategy from 2000 – transforming the Union to 2010 in the most competitive and dynamic, based on knowledge economy. 
Hypothesis C:
There is evident need for the development of Regional Innovation Strategy. 






� The current survey is assigned by the Agency for Regional Development and Innovations in the Southeast planning region for the period February – April 2007.


� Analyses are made on the basis of preliminary prepared questionnaire by the contractor. For the clarity of the survey the questionnaire is attached separately. 


� Data is presented by an exit in a casual principle of the enterprises in SERP by sectors of economic development in the country and the fulfilled questionnaire - interview.
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